
What issues face the biomarkers industry in 2017? 

The biggest thing the biomarkers industry is facing is 
the availability of good assays, to analyse them and 
the availability of tools for that, either antibodies 
or molecular probes etc. Really quantifying and 
determining what are good biomarkers is hard. 

What will 2018 hold for the biomarkers industry? 

There are more antibodies becoming available, and 
there are more alternatives becoming available, so 
it’s not always antibodies anymore, there are a lot 
of affinity molecules that are available to screen for 
biomarkers as well. The technologies that are out 
there are becoming more widely used. 

What will be the biggest technology impact for 
2018? 

People want to do more biomarker detection, if they 
decide to validate up to 10 biomarkers at a time 
it’s going to generate a lot of data and I think a lot 
of people are struggling to analyse that data, so a 
solution to data analysis is needed. 
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Why did you choose to work within this industry? 

It’s a very dynamic industry, it’s very different 
between different fields. The good thing about my 
role is that I communicate with all these different 
fields, which means you get a good overview of 
which biomarkers are working in each field and you 
see that the approach to finding those biomarkers in 
all these different fields is pretty similar. 

What inspires you within your current role? 

Talking to different people and people working in 
different locations, I cover quite a big territory and 
you will find people looking for the same biomarkers 
all over the world. Looking at these similarities, as 
well as differences really gives you broad scope on 
what is happening in the world in this industry and 
where the technology fits in. 

What are the future challenges researchers are 
facing in this field? 

I think that communication is a challenge, as I said 
I see people working on the same things, but not 
everybody communicates with one another. Not 
everyone is aware of what’s out there in the market, 
and I think this is where companies can play a big 
role in explaining what’s available to the customers. 
Communication can’t always be done through 
publishing literature. 
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